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Winter 2011

$7.95 including GST

THEBIGCHILL
FLAVOURS  

OF ASIA
AT THE WOK  

WITH TUOI DO

CAN WE  
HAVE IT ALL?

DEVELOPING  

THE BAROSSA

COOL WINTER STYLE

000-000 Cover-240mm-WINTER2011.indd   1

5/31/11   11:12 AM

Spring 2011

$7.95 including GST

CELEBRATING 35 YEARS OF THE WINE SHOW

Catch Film Festival FeverBUYING A SLICE  OF THE BAROSSAWHO CAN AFFORD  THE DREAM?

000-000 Cover-240mm-SPRING2011.indd   1

8/26/11   9:34 AM

Summer 2011/12

$7.95 including GST

WINNER
Regional Magazine 

of the Year 2011

THE 
FOOD 
ISSUE
ENTERTAIN WITH 

REGIONAL RECIPES

MEET MASTER FREAK

JOHN HUGHES

TALKS FOOD, FAMILY 

AND SUCCESS

CALLUM 
HANN 

A lifestyle magazine for Australia’s most 
famous wine region, Barossa Living tells 
the stories of the Barossa, helps brand 
businesses on a world scale and gives 
readers a snapshot into the region.

Barossa Living provides businesses, whether 
locally based or engaged in the Barossa on 
a state or national level, a premium platform 
to showcase their brands and align their 
products with the Barossa brand.

Published each season, Barossa Living 
provides a quality communication medium 
for brands to communicate their messages 

to a highly captive audience of local 
residents, visitors to the region and lovers 
of the Barossa throughout Australia and all 
over the world, and leverage the region’s 
international reputation for fine wine, food, 
heritage and hospitality.

Barossa Living is distributed by Integrated 
Publications Solutions nationally for $7.95. 
The magazine can also be found in Qantas 
Club Lounges nationally, in guest rooms 
in premium hotels throughout Australia 
and in the homes of subscribers across 
the country.

What is Barossa  
Living Magazine?

10,000 32,000
copies printed each 

quarter
estimated readership from within 

Barossa, SA, interstate and overseas

A highly targeted audience
focussed on sourcing information about the Barossa

Plan your advertising investment across the

three-month shelf life of each issue

National distribution
through Integrated Publication Solutions (Fairfax Media)

Align your business with the premium Barossa brand and its

international reputation for fine wine, food, culture and hospitality

Why Barossa Living Magazine?
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A Barossa  
Snapshot

42%
is the average age  

of the Barossa region
of Australia’s wine  

production is in the Barossa
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SOURCE: South Australian Tourism Commission Barossa Regional Tourism Profile 2009. 2009 Barossa Employment and 
Skills Network Region Regional Profile. The Barossa region includes Barossa, Gawler, Light and district areas. 2010 Regional 
Roadmap - Regional Development Australia, Barossa

 �Large proportion of home ownership 

 �One of the fastest growing populations in South Australia

 �High standard of living

 �Secure employment and economic climate

 �The region includes Barossa, Gawler, Light and Mallala local 
government authorities

 �Regional population of over 64,000 people

 �Average annual population increase higher than state average

 �Two most prominent age groups: 0-14 years and 25-64 years

 �Projected population growth of over 25% by 2021

 �Due to its close proximity to Adelaide’s CBD and the completion of the northern 
expressway, the region is earmarked for significant growth under 
the SA Government’s 30 year plan



42%
of subscribers live 
in the Barossa and 

surrounding districts

28%
of subscribers live 

interstate

24%
live in  

metropolitan  
South Australia

Circulation
•	�10,000 copies 

printed quarterly

•	�Estimated readership of 
32,000 (based on standard 
industry assumption of 
3.2 readers per copy)

•	�National newsagency 
distribution via Integrated 
Publications Solutions

SOURCE: Based on data sourced from 
distribution of Summer 2010 edition.

Barossa Living readers share a passion 
for the food, wine, lifestyle and people of 
the region. Whether living in the Barossa, 
throughout South Australia, interstate or 
overseas, or having a strong connection to 
the region through family, friends, work, 
or previous visits.

Almost half of all printed copies of Barossa 
Living can be found in newsagencies and 

retail outlets across Australia. The magazine 
is distributed nationally into newsagencies 
by Integrated Publications Solutions, with 
an extensive list of specialised retailers 
stocking the magazine throughout the 
Barossa (19%), South Australia (65%) 
and Australia (16%). The magazine is 
strategically placed in areas with a strong 
recognition of the Barossa brand.

Who Reads  
Barossa Living?

37%
of printed copies 

can be found in high 
profile businesses 

and accommodation 
venues throughout 

Australia

14%
of printed copies 

are direct mailed to 
subscribers who live 
in the Barossa, South 
Australia, interstate 

and overseas

Restaurants, cafes and bars, hospital waiting rooms and 
doctors surgeries

Guest rooms throughout the hotel, motels, B&Bs and 
resorts of the Barossa including The Louise and Novotel 
Barossa Valley Resort

Guest rooms in select accommodation venues such as 
the Quay Grand Suites Sydney, Hotel InterContinental 
Adelaide and the Rendezvous Allegra Adelaide

The Qantas Club Lounge at all major airports 
across Australia

Female 
50%

Male 
50%

Readers

aged 

35+
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x1 x4 (rate per issue)

Double page $4350 $2900 ($5800 saving across 4 issues)

Full page $2950 $2100 ($3400 saving across 4 issues + advertising Partner benefits)

Half page $1750 $1300 ($1800 saving across 4 issues)

Third page - solus $1950 $1500 ($1800 saving across 4 issues)

4 Page Front Gatefold $8750

4 Page Back Gatefold $6750

Retail Therapy (cooperative double page spread) $380 $280 ($400 saving across 4 issues)

Premium loaded positions x1 x4 (rate per issue)

Page 1 $3850 $2750

Inside front cover $3850 $2750

Inside back cover $3850 $2750

Back cover $4450 $3200

Partner rates
Full page $2100

Double page $2900

Inside front cover $2750

Inside back cover $2750

Back cover $3200

2011 
Advertising Rates

Exclusive to Barossa Living Partners

•	� Four full page adverts in consecutive issues of Barossa Living and 
one profile/editorial written by Barossa Living, OR

•	� Three full page adverts and one double page advertising spread/
advertorial in consecutive issues of Barossa Living.

•	� Logo representation on Partners page in all issues.

•	� Logo representation on Vignette, Barossa Living’s bi-weekly 
electronic news bulletin.

•	� Exclusive 12% saving on loaded positions, such as inside front and 
inside back covers, page1 and back cover.

•	� Extended exposure on www.barossaliving.com.au including 
prominent display of your company identity including a live link to 
your website.

•	� 10 complimentary copies of each issue on publication for 
internal promotion.

•	� Complimentary graphic design services (of client 
provided elements) for each advertisements if required.

•	� Access to the Barossa Living Gallery for private openings.

Barossa Living’s advertising clients 
represent the diversity of the region

31%

25%
13% 5% Manufacturing

4% �Healthcare, government  
and education

3% Home and garden

3% Finance

6% Other

Food, accomodation and  
tourism industries

Wine

Retail

•	 �All prices exclude GST.
•	 �Advertising design is included in advertising rates.

•	 �Photography is not inclusive of ad rates.
•	 �Placement of advertisements is at the discretion of the editor.
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Retail Therapy

(cooperative double page spread)

1 photo + logo + approx. 20 words

No crop marks on PDF files.

Booking and ad sizes

january
27th

March
15TH

June
15th

September
13th

December
6th

April
27th

July
27th

October
26th

Booking & copy Release date

Double page - DPS

5mm bleed

300 x 480mm  

(310 x 490mm including bleed)

Full page - FP

5mm bleed

300 x 240mm  

(310 x 250mm including bleed)

Third page - Solus 

no bleed

66 x 270mm  

vertical

Half page - HPH

no bleed

132 x 210mm  

horizontal

Half page - HPV

no bleed

270 x 102mm 

vertical

Measurements are shown depth x width. Magazine trim size is 300 x 240mm.

Ipsam soluptatur acipsaepe offic te eos etur aut quam, 
vendit renihiciam audit magnienis es dignist eos ariatur si 
duciis ut ulluptiaspel id quia vid mod que que nessi comni 
quiducia doluptatem voluptat.

Ecaborum adipieniscia expedi optaquoditis eumquiaectet 
lame voluptate rerchicit, officiis exereiur ad quis et re 
doluptas eiure, ulpa dolorepudis sequia sent laccusa 
mendento quam voluptatur aut volore quaerum quatesci

Ugitatur, sam faccum adi ditatempos estiorem quata atur, que 
lacea nonsero blaut erumet plique corionectota que ab inti dit, 
sit volesti ureperesci ad eaquiat endandis sum, consediorem 
harcimo luptios est, volores quatem quia dolo con peri ommolut 
faccum velia nos vellitisinus veribus anturi cora pedignia con 
cuptation culpa id eliqui voluptae. Nem secerum voluptas 
doluptium quis illam nimus molorun tionsequat maxim dicta

Sequibus mi, volora dolest, nullit, tet restrum alit 
laborec tatent accus il moluptum erundam, sit que 
eatemque vellaborem rem quunt quiantis simpore 
essit, estet labo. Minimaios reprerumque volum 
ipsus si dendessi volendae nis eium aut et eatus 
sequis aut volum rest officim porporiant volenima

Tus. Ut omni voloreres alitate ipientio etum 
recab il ea volum et laborum explit, quo bla 
iusaes volo quas millis explique pore dest 
repra quaerum que officabo. Ullabore voles 
esedigenda seque volora dem non cusae

WHAT’S FRESH IN STORE THIS SEASON

Season
RETAILTHERAPY

Hillate voluptae perchil landipsunt quia corem et laboreptas 
ducimolupis adipsae endus.

Occusa volum resequi as deniet dia doluptae 
nonsedistem im rerum faceperuptas et fuga. Nam, velique 
qui quodi nisse non et omnis doluptas diossit rae sunt 
fuga. Itat atiur, suntio eturis ut ut et eum eum ideliquodic

Ximet in nimus, seque delentur? Quis exerorerit pario invendamet lab incid utem 
everes et laut aut laut voluptur, natestibus ilit qui ullessitatem aut ute pratemp 
oritium res enimpor rorrorenda quam quos et ma ipsunt iliae nis explibusa nihitia 
velitia solorum et liquia quatur rerit, vendandit et quas suntotas reperru mquaeri 
dolupta quaectaquias conseditae doluptatium eiur restis et et pari aut untoris 
quam, velitio nsequassunda voluptia cum ium doloreh enihicieni doluptam,

Raeped essim rehenim endaero 
vitate velitem ipsam fugia voluptati od 
exersperfera volut faccusc iatiuntiunt 
officae rempe nonsenditas corepel 
ilit estibus andanda erempos eos 
quossim aiossi optas desedia 
ectioresed et officat urerest qui 
volupta temporrore conectur sam, 
ius, se sequaepel modipsa eatem

Ma dolorec turias a conet 
doluptatem aborum quam deliquis 
se nulliqui toreris magnis molori 
cum sequiat aciatem aut utatior 
emporione nonsequo dolorro 
vidunt acesedi gnature ptatet 
assunt latempor aut officatat
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 	 PDF
•	� PDF files must be supplied press ready:  

CMYK colour (not RGB), 300ppi* graphics,  

all fonts embedded, 5mm bleed, no crop marks.

	 InDesign (saved as CS4 or earlier)
•	� InDesign files must be supplied with all images and 

font files separately.

•	� All images to be 300ppi* CMYK colour. 

	 EPS
•	� IIllustrator and Freehand EPS files must be supplied 

with all images and font files separately.

•	� All images to be 300ppi* CMYK colour. Please supply 

a second copy with fonts converted to outlines.

	 Photoshop PSD
•	� Layered Photoshop PSD files must be supplied with 

font files separately. 

•	� Files must be 300ppi* CMYK colour.

	 Microsoft files
•	�M icrosoft Word, Excel and Powerpoint files can be 

received, but will not be used as final art.

•	� Any adverts supplied in these formats need to be 

rebuilt by Barossa Living Magazine and may incur a 

fee. Any images embedded in the files must also be 

supplied separately. Images must be 300ppi*.

	� Publisher and Pagemaker files
•	� Cannot be accepted.

Full page - FP

5mm bleed

300 x 240mm  

(310 x 250mm including bleed)

Third page - Solus 

no bleed

66 x 270mm  

vertical

Design specifications

	� Placement of advertisements is at the discretion of the editor unless paid for preferred post. 

* �Image resolutions are correctly described as ppi = pixels per inch.

	E lectronic Format
	 The following file formats are acceptable for advertisement supply. 

	 Barossa Living designed ads
	 Client to supply: 
•	� A design brief to assist with theme, style, 

and message for your ad
•	 Text (refer to Text specifications)
•	 Photos (refer to Photo specifications)
•	 Logos (refer to Logo specifications)

	 Client supplied (finished) ads
	 Client to supply: 
•	 Print quality PDF file
•	 CMYK (no spot colour)
•	M inimum 300 dpi
•	�M inimum 5mm bleed included for full 

page ads
�* �Publisher and Pagemaker files cannot 

be accepted

	 Photos
	 Client to supply all photography 
•	� Supplied at a minimum 300dpi file size at 

100% file size
•	 JPG, TIF or EPS files only
•	 Emailed files cannot be above 5Mb
•	� Any additional photography is at the 

client’s expense and is not included in 
ad rate

•	 Scans or photocopies will not be accepted
•	� iStockPhoto images available at 

additional cost

	 Logos
•	 All logos to be supplied in EPS format
•	� Alternatively, high resolution JPG or TIF 

files will be accepted

	 Text
•	 All text to be supplied in a Word document
•	 Email will be accepted

	� Supplying advertising 
material and files

•	 Send material by email, CD, or flash drive
•	 Do not email materials above 5Mb

	 Ad proofs and approval
•	� Clients will receive a full colour low-

resolution proof for approval
•	 Please check your proof carefully
•	� Clients are entitled to a maximum of two 

rounds of changes only per ad
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CONTACT US

Daniela Hongell
Business Development Manager

PO Box 473 
28 Murray St Tanunda SA 5352 
T: 08 8563 3668 
daniela.hongell@barossaliving.com.au

Reneé Ancell
Account Manager

PO Box 473 
28 Murray St Tanunda SA 5352 
T: 08 8363 6864    M: 0412 650 554 
renee.ancell@barossaliving.com.au

www.barossaliving.com.au

Barossa Living is published by Free Run Press  www.freerunpress.com.au
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